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| come to this discussion... as
someone searching for answers to
an emerging medium that is not my
native language...

I’'m a digital immigrant. | wasn'’t
weaned on the web, nor coddled on
a computer...

My two young daughters, on the
other hand, will be digital natives.

They’ll never know a world without
ubiquitous broadband internet
access...

We may never become true digital
natives, but we can and must begin
to assimilate to their culture and
way of thinking.
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Web

Mobile
Enterprises

Marketing
Media
Commerce
Agencies

- will change

Retail will change too but
this is for another presentation ;-)
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Paradox: simultaneous left/right brain development

More emotional
Rich Internet Applications
Emotional experiences
Microsoft Silverlight
Adobe Flash

WATWG HTMLS

3D, Video...

Buzz/Viral,
Campaigns, SMO
(Social Media Optimization)

as a main traffic driver

More rational

Added Value Content + Context

Platforms & Systems
Portal, Communities
Direct Sales

CMS & Analytics
driven

SEA (Search Engine
Advertising), SEO

(Search Eng. Optimization)
as a main traffic driver




Getting meaningful and smarter

= Semantic web
= Microdata (HTMLYS)
= RDFa (XHTML)

» Search smarter :
= Rich Snippets (Google )

= SearchMonkey (Yahoo )
Wolfram Alpha

Bing (Microsoft :

Powerset & Zoomix)

= Produce:

Corellia

s Homeworld of &

Leia Organa

Brother of/Sister of
!

1| Luke Skywalkel]

ath Star
Father of

Homeworld of

Anakin Skywalker

e HOMeworld of J

[ HanSolo 1

|

Former owner of

Lando Calrissian

Home of

» eX. CMS Drupal 7 will ship with RDFa enabled

on nodes, comments, terms & users
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Social Media are here to stay

Santa Monica, CA
United Statos

= Becoming embedded in most .- 22 "“""’“““"m\\‘[

7 Send Messago

devices (phone, camera, ...)

Mobile operators see 10 times more
potential in social networking

W growth of selected soci sites
b Total unique visitors in June 2007, showing
B growth since June 2006

i @ sune 2007
'~ y
15-24 25-34 3544 45-54 55+

June 2006
414% 189% 10.7% 3.5%
(UGC) revenues
Video and audio clips
B social networking

9 pating

SOURLES: CONSCORL, JUNIFER RESEARCH
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Voice/SMS usage will lower, Internet usage will grow

= Lot’s of innovation (both on terminals, networks) resulting from heavy investments

=  Symptom : Social Network primary access device today

"Landing page Google
Op Oa 0 ® - == D 2l

nexusone

Get your phone

people

recent all ®» v ats new

/0 )

a A
Hmn n




Apps main digital marketing tactic soon

Always in the user pocket (not like bookmarks)

Apple Store (1B downloads), Nokia Ovi, Android Marketplace
New : WAC 24 Mobile telco + LG + Samsung + Sony Ericsson
Software (lost) €= Web (won)

Web €= Apps (still open)

Thanks a billion.

the App St
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Because Digital natives come to
power, work habits are changing

Enterprise will have to adapt
their obsolete processes




Social Media Marketing now top priority

SOCIAL MEDIA MARKETING MADNESS

M A
MARKETER . o

MARKETING.

S

I TWEET ABOUT

E
PODCASTERS
PomigﬁEgUT THAT TALK ABOUT
MARKETING

BLOGGERS.

BLOGGERS,

I HAVE A FACEBOOK GROUP
FOR TWITTER USERS THAT TWEET
ABOUT PODCASTERS THAT TALK
ABOUT MARKETING BLOGGERS...

HubSppt
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Enterprise 2.0 tools inside

Inside

Department
Department
colleagues with
simllar roles
Role-specific Bookmarks o> ® 0 O
-
Private Bookmarks Project-specific Bookmarks o>
Contributors Consumers Public Bookmarks o>
Do Supervisors Department
creator c— Colleagues
| | e > BOOKNARKS o oo
Notify changes (% Notify changes — T e gvo
- | —_ .
Initial content — —— Project spectic Bookmarks L > .
"3 p—— Public Bookmarks & v [ | ¥
Collaborators _ Subscribers
Edit content L o> _ Outside
Make additions > — Department
Colleagues with
Version history :"“'"."d';
L Role-specific Bookmarks

>
- s Public Bookmarks o>

A Whole Enterprise

] % \

= -
L2

o
Sy

Conceptual illustration of wikis in the enterprise

=iz 74

Public Bookmarks

~
o
-
b=

e Y

1>

\ /

Conceptual illustration of social bookmarking in the enterprise
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Knowledge sharing platforms

= Blogs
= Wikis
= Podcasts

= RSS

(=0 ugle
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Views

| v Google Translate X
Members Contributions Reactions
S v (3 My linkedin Hola
0()8 e DOCS From [ spanish 3] to [ English %

February 04, 2009 A
29 contributions

Mikko Alasaarela Translate now !
D NewTech Entrepreneur, Marketer
Developer 1. hello, hi
/\ San Francisco Bay Area

Adi Alurkar
Views  Contributions / Reactions Data Architect at Linkedin v L1 My messages *x
| SR biueKiwi fall 09 feedback Top commentators San Francisco Bay Area
17 1755 Byron Alvarez 3 Maik Hassal 200PM
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Enterprise Crowdsourcing

= Web 2.0 enabled mass collaboration to achieve business goals




Social CRM coming to marketeers toolbox soon

Social Comment &
Bookmarks Reputation
Crowdsourced
Pictures Content
dﬁ 1 Blog Platforms
LiveCasting - dl’lq@
Video and Audio SWPNY @ | §
magfiolia
}f flickr:
BlogTalkRadio g | ZoonT | @ w’m H%ABILI TYPE @
Wiki GLS @ . Blogs/Conversations
'
USTREANE

kyte

Music Blog Communities
- The Conversation o
{Socializr The Art of Listening, ﬂ@mﬂ}ﬂz E Micromedia
. Learning, and Sharin, il
Events o MADEL d 9 i
Brian Sarb and JE5S3 (resbok e | R
pheedo®™ Swurl
Socsie iﬁfﬁmmm Ping. Lifestreams
O {IScribd| Sl S EE]
TL'IEEEB
Documents
. mm Specific to Twitter

_@
ping. ]
53

Video Aggregation .
‘, WU@%@ @ %85 SMS/Voice

YAH,OQ.'

IGROU

Social Networks

Location Niche Networks
Customers

Service Networks



The result
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\
v

Axwnyf3 vondumsuon W

Actual
Volume of
Enterprise

Information

Enterprise 2. Enterprise 2.0 || Enterprise 2.0
Ist Wave 2nd Wave 3rd Wave
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More complex

» |nternet devices wil keep multiplying

= Multi touch points brand experience

= Age of conversation

EMAKINA




More Global

= |nternet has no border

= Concentration of means on larger than nation territories (EU, US, ...)
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More local

A world of new marketing possibilities thanks to geolocalisation of the user

Google Maps, Bing Maps (Microsoft), Ovi Maps (Nokia), ...

HTMLS browsers include geolocalization API (via IP or triang. of wifi hotspot)

Windows Phone 7 mandatory GPS, iPhone, Android A-GPS or via triangul.

A Month in Paris part | &
http://vew w . youtube. com/?v=ycq80V0pSol

e

ble

Get directions: To here - From here
Search nearby - Save to My Maps

o
euwarden
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Google going local on mobile today, in the browser tomorrow
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More Realtime

= Twitter, Facebook public status, Google Buzz

= Social CRM tools needed ASAP




More ROI oriented

* |Integrated Digital Dashboards

= Web analytics + Social + Sales

AT 0| s 0l 2R S| 8l

Operations Summary

3,375 tickets cur
Backlog Increased

il Joess s

Sales Funnel

pen c3teooy i51 1,786

Prospective customer

Futruary 18, 200 Fubrury 29, 200 March 3, 2008 Viarch 10, 2008

. 1,314
.5.49,’.525 Visits Viewed product information

510 Stayed atleast 5 minutes

165 Made a purchase
S Life time value over $500
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All media will become digital :

Today
\[VET[e
Movies
TV / Radio

VideoGames

Global digital-music revenues
$bn

.

( Music
/ s
Shows
» Music Videos
n .
| Podcasts
iTunes Latino
4 iTunes U
i ames
App Store
% of totalmusic revenues S
~a
1205 )
jon n
s (Unr

Tomorrow
Books
Magazine
Newspapers

Even Outdoor (Digital Signage)

TheNew York Bimes




iTunes STORE

Music

Films @&
Music Videos
TV Programmes
Audiobooks
Podcasts

iPod Games
iTunes U

TOP FILMS

1 —
i
{
Batman Begins
Action & Adventure

1Am Legend

Sci-Fi & Fantasy
Superman: Doomsday
Action & Adventure
Wyatt Earp

Action & Adventure
Goodfellas

Drama

The Assassination...
Drama

Business Model will changes

Consumers will rent access to media instead of buying objects

Digital consumption permit Behavioral tracking, Targeted advertising

SUPERMAN

(€

i

QUICK LINKS
Browse

Power Search
Account

Buy iTunes Gifts|
Redeem
Support

My Alerts
Complete My All}
iTunes Plus

TOP RENTALS

Articles
This
to Identify
Anorexia

How to Find Help for

How to Tell if Someone
is Anorexic
to Recognize the
| Signs of
Anorexia

Into the Wild
Drama
Enchanted
Kids & Family

I did! With no
dieting or
exercise!
Read my

story and see

How to Stop Being Anorexic
By eHow Health Editor

Anorexia nervosflis a common eating disorder. S
excessive thinndlls, excessive weight loss, obses
calories and the] / diuretics or extrt
le a diagnosis is a step in the rij|
ow through can pose challenge|

Difficulty:

ial diagnosis of anorexia from a {
ed, you and your care provider ¢
y steps to reverse your anorexi
| treatment may require hospital

ng counseling from a therapis!
ince people with anorexia ofi]

2lland stress, you need new c
decrease anxiety. Jlh addition, you should work wil
change your bodylimage. People who suffer fror
if they could nevefibe too thin. You may need ond
counseling sessiglis or group counseling sessior

Plan a heall@ diet with a dietician or a nutri
an anore: you should not suddenly start e:
and whey

ny recommended medicines. While i

used to treat anorexia itself, anti-deprg

Be patient. Recovery from a disease like an
may take several years.

Mindfulness Based Therapy

24/24 7|7

@”’




Convergences

Media will become labels

with multi media extensions
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Journalism

» Cut/Paste press agency news and or press releases is over

= Journalists must create value by going back to work :

opinions, analyses, facts checking, investigations ...
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"Ecommerce in the car industry?

Yeah right...
| will only sell cars online the day
| can deliver them by email”




"People browsing gadgets at

FNAC and then buying cheaper
online at Pixmania. ”




Everything will be sold through e-commerce

Yesterday / today Tomorrow
= Financial services = EVERYTHING
- Banking, Credits, Insurances = Cars (US:GM, BE:D'leteren, ...)
» Cultural goods » Clothes (Vente Privees FR), shoes,

- Books, CDs, Tickets, Videogames accessories ...
» Travel & Leisure = FMCG (Delhaize Direct, Caddy Home,

. Carrefour, Colruyt, ...)
- Flights, Hotel

= Jewellery, diamonds, luxury goods, ...

= Electronics
- Computers

- Gadgets

EMAKINA




Agreed...

Some maiboxes will
have to change...
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Emakina is a digital native agency

born more than 10 years ago.




It has grown from building websites
to a full set of marketing services,

in a world that is ever more online
and in which marketing programs
iInterconnect with other media.




Technology > Consumers - Agencies




CAMPAIGNS
CAMPAIGNS = SHORT-LIVED, FOCUSSED

MESSAGES / MEDIA

RELATIONSHIPS

DIALOGUE / CHANNELS / COMMUNITIES

SYSTEMS OF INTERACTION

SERVICE / PRODUCTS / APPLICATIONS / INTERFACES

EMAKINA




From 360° to 365 days
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ROI minded from strategy to execution to reporting

Strategy
Sales, growth, ...

Dashboard
KPI's

R , | ’
Loyalty, retention

S
Vd
! &
1 N\,
1 - SN
{ Execution I
,' !
\ Ny
Strategic :
KPls e
AN
l’ ‘ / \ \\\\ s\s‘\ ‘
/ / i \ I \ N \s
,’ J l ,’ B i ! Y N
/1 Reports ,
1 l .
Clickrates,
‘ 6 ‘ ‘ ‘ opening rates, ...

- 66666

Tactical
KPls
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Conclusion




Post-scriptum :
Predicting the future

IS always a risky

exercise. So please
be indulgent.

Disclaimer : | have not given any timing for my prediction to
happen so I'll probably never be wrong within my lifetime ;-)




Thank yout

EMAKINA

brice@brice.net
Blog : http://www.brice.org
LifeStream : http://www.brice.net

Social Networks :
http://twitter.com/Emakina
http://www.facebook.com/brice21
http://be.linkedin.com/in/briceleblevennec
http://fr.netlog.com/emakina
http://claimid.com/brice

Companies :
http://www.emakina.com
http://www.contactoffice.com
http://www.tunz.com

Ask me anything : http://www.formspring.me/emakina




